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Glarion Hotel Gork selected as 2nd Quarter Winner of
the Gork Business Association / Heineken Ireland
Bus[ness of the Year A\ngard

Speaking prior to the presentation which took place in the
Kiln at Murphy Brewery, James 0'Sullivan, Chair of the
Judging Panel, said that “the Clarion Hotel was the first
anchor tenant in this city quarter development and helped
to make the area a vibrant and integral part of Cork City.
The whole City Quarter is a huge addition to the City and to
have a hotel, the caliber of the Clarion is great. The Clarion
has earned its stripes and credit is due to Charlie Sheil and
his staff for their professionalism, they thoroughly deserve
this award.”

The award sponsored by Heineken Ireland and the lIrish
Examiner recognizes the value and achievement of Cork
businesses and acknowledges those that have contributed
to or promoted the enhancement of the commercial, cul-
tural or civic life of Cork. Nominations for the award come

in the main from the business community of Cork.

The award was accepted by Charlie Sheil, who said, “On
behalf of the team here at the Clarion Hotel Cork, we are
delighted to be honoured with this great award. The hotel
has been very committed to providing excellent service
and working closely with all in the local community over
the past four and half years. This award provides us with
great inspiration to continue our efforts and build for the
future”.

The Clarion Hotel Cork has won a number of awards in the
past, including the best International Clarion Hotel in 2008.
The Hotel has just completed the Business Excellence
Model with Failte Ireland and the Centre of competitive-
ness and hope to get these awards in the near future.
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MIKE MCGRATH

BUSINESS COACH.

Inspiring Breakthroughs, Supporting and
Inspiring Business Leaders and Owners
to Maximise their Potential and Exceed

their Business goals.

Contact: Mike McGrath

Telephone : 021 438 5666

QUANTUM BUSINESS
SOLUTIONS,

37 Oakmount, Tower, Co Cork.
Business mentor and trainer specialising
in the area of cost reduction.

Contact: Neil O'Brien

Telephone : 086 364 4668

Fax : 021 438 1040

SPAR

28 Parnell Place, Cork
Contact : Sharon Buckley
Telephone : 021 427 0120
Fax : 021 427 0125

COFFEE QUARTER
26 Parnell Place, Cork

DATES FOR YOUR DIARY: TOUR OF IRELAND 21-23 AUGUST 2009

Sunday, 23rd August is the important date for Cork Businesses. This is the Bantry to Cork stage which
includes the cyclists tackling St Patrick's Hill several times. The teams will be expected in Cork at about
1.15p.m. The route brings them in from the North side of the City and the finish line is on MacCurtain Street.
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kael-Taca
Launch Award

Gael-Taca has announced details of Gradam Phadraig
Ui Chuaachain 2009. The winner will receive a
specially commissioned award and an Advertising
Package to the value of 15000 with the Evening
Echo. Péadraig was among the founders of Gael-Taca
and he worked closely with the business community
in Cork to encourage them to incorporate Irish into
their marketing. Gael-Taca now aims to build on that
work.

This award will be presented to the company or
business which has incorporated the Irish language in
a visible and genuine way. There are many different
ways for a business to promote the language - sig-
nage, on websites, advertising, brochures or menus.
If you are currently using the Irish language in your
business, you are invited to enter, if not and your
company would like to, Gael-Taca can offer practical
help and advice. The Evening Echo are Media
Sponsors of this award. The people of Cork have
always shown huge goodwill towards the Irish lan-
guage. Seo do sheans; this is your chance to harness
that goodwill.

Further details available from Gael-Taca, Corcaigh on
021 4310 841 or O0I00OIDOONIDOOIOOO or log on to
[

NEW LIONS KING

00000I00000O0G, long term Director and Past
President of the CBA has recently returned from
Minneapolis where he was endorsed as 0000000
0

James has been involved with the Carrigaline
Lions Club for over 18 years and has served as
President and Club Director. He is the founder of
the Carrigaline Lions Cycle Classic - a charity ini-
tiative that, to date has raised 460,000 for wor-
thy beneficiaries. James business interests
include his role of joint managing director of the
well-known Cork Company, M & P 0'Sullivan, a
business now in its third generation having been

founded by his grandfather back in 1905. He
has served several times as President of our
Association. James is also Chairman of the
Small Business Forum in Ireland set up by the
Enterprise Minister.

James' objectives in his new role are Suicide
Prevention through the Lions Assist Programme;
he also plans to work on increasing the profile
of Lions Clubs by highlighting the work they do
and to increase the membership by involving
juvenile membership known as Leo and
encouraging more Lionesses into the organisa-
tion. James will also be working on an initiative
to help vulnerable persons.

We feel certain that all our members wish
James and his wife, Cathy every success in this
new role

New 'Hypersensitive Gonsumer' mean Service
levels must improve - UK report vz

With the credit crunch in full swing, a new type of
consumer has emerged in the UK and retailers need
to make sure their service levels are up to scratch if
they want to retain them, according to new
research from accountants and business advisors
BDO Stoy Hayward LLP.

The research details the advent of the
'Hypersensitive Consumer', who is both time and
money poor, feels guilty about spending, lacks store
loyalty and believes retailers are privileged to have
them in their stores. As a result, bad service will not
be tolerated, with research showing that 74% of
consumers would not buy and would leave a store if
that was what they received.

A further 71% said they would happily look else-
where for the right bargain, meaning that if the
retail experience isn't good enough they will just
move on to a competitor, the report said.

"The new Hypersensitive Consumer is more switched
on, better informed and surrounded by choice," said

BDO Stoy Hayward retail partner Don Williams. "They'll

mix Prada with Primark and Waitrose with Lidl - a
phenomenon we've not seen before.

"Retailers should be frightened by the fact 74% of
their customers would leave the store if they encoun-
tered bad service. In the current environment, this is
something that they just cannot afford to ignore,"
Williams added.

Retailers are also under pressure from consumer
expectations, with 48% saying those expectations
have increased over the past two years and they are
less likely to buy if any part of the experience fails to
make the grade.

"A lack of changing rooms, having to queue and poor
product availability all ranked highly on the

Hypersensitive Consumer's list of objections.
Consumers are saying 'constantly delight me with
what you've got on offer' highlighting that retailers
need to provide a shopping experience as opposed
to a shopping trip. As non-food retail sales continue
to suffer this simple advice just cannot be ignored,"
said Williams.

Value for money is also important, but not just in
terms of discounting. While 49% said they had less
to spend, 71% said they would pay full price for an
item to treat themselves.

"Our research identified that perceptions of value
don't just influence where the Hypersensitive
Consumer makes a purchase, but that it could
determine whether the purchase happens at all. The
Hypersensitive Consumer is more reluctant to buy,
and needs a strong reason to do so," added
Williams.
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The imminent unveiling of 0'Callaghan Properties Academy Street / Emmet Place development will see a resurgence of interest from Corkonians in the City
Centre. Indeed it looks set to revitalise the city and should draw shoppers from all over Munster. Two large U.K. based retailers, H & M and Top Shop will
soon be ready to do business in the City and others are about to sign contracts. H & M are taking the largest unit, 25,000 sq.ft at the corner of Academy
Street and Emmet Place, while Top Shop will take up another large unit at the Drawbridge Street side. The development also includes 61 apartments which
will be offered for sale or rent. The expected influx of shoppers will be a big boost to all the businesses in the city, so make sure your ready.

BRAINSTORMERS

The Brainstormers met in a city hotel last month. The question to them was
“What can the CBA do to revitalise Trade in Cork City?” The group of 30 busi-
ness people, representing all sectors of business in Cork was led by facilitator
and Business Coach, Mike McGrath. Mike divided the group into 5 teams each
with a different topic to discuss. A member of the CBA Executive sat in with
each team. Teams were asked to focus on positive implemental suggestions.

I

e How can CBA change people's perception of Parking in Cork City?

e What can C.B.A do to Reduce Service Charges in Cork City?

e What can C.B.A do to further improve on the Promotion of Cork City?
e What can C.B.A do to ensure that we provide Value for Money

in Cork City?

¢ What additional New Ideas ( outside the above 4 categories )

e can C.B.A offer to revitalise Trade in Cork City?

oogag

Needless to mention, parking was the issue everyone wanted a say on and
many of the participants on that team were pleasantly surprised to have their
own misconceptions corrected. They came up with a number of suggestions
including the abolishment of clamping, but more importantly the need for
positive PR to the general public. We must not perpetuate the myth that it is
difficult to park in Cork City rather get the message out there that there are
8,500 car parking spaces in Cork City, both on and off street. Other positive
suggestions included special offer parking prices, traders offering parking
discs, pay for stay and additional park and ride facilities.

oooOo

Team 2 came up with some positive actions that can be taken to reduce serv-
ice charges. They included; requesting the landlord provide a breakdown of the
Management Fee.

ooooi

Team 3 looked at additional ways of promoting Cork. They felt that there is a
need for an umbrella group, that too many organisations are promoting the city
but all acting independently.

uoodo

Value for Money - this team came up with some good suggestions, for exam-
ple, offer good service - put a smile on your face; make the customer feel
important, basic but sadly missing in a lot of establishments. They also felt it
is important for businesses to know what is going on in the city, be knowl-
edgeable about festivals, tourist attractions, a bit of history etc. Do you know
that there are 100 Festive Days in Cork City every year?

ooononm

This team had perhaps the most difficult task. New Ideas. They came up with
some innovative suggestions which included traders offering bus ticket refunds
or free parking discs or establishing collaboration with a particular car park to
offer, perhaps 3rd hour free. They also suggested a campaign to bring every
city business into the CBA. We agree with this wholeheartedly, our strength is
in our numbers and with more members our clout with City Council would be
greater. They felt we should all be highlighting the benefits of coming to Cork,
such as the ease with which you can get around the city, its compact and
walkable. A unique independent experience.

Since the brainstorming meeting, CBA executives have been working hard to
get some of these suggestions implemented. There have been four meetings
to date with Dan Buggy, Asst City Manager, and we hope to bring you more
news very soon. We communicate regularly by email so watch out for further
developments and if we have not got your email then be sure and let us know
- [00000000000I000010 or through our website 0000000000000
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WE ASKED YOU .

Would the conversion of Loading Bays to
Parking Areas from 5 p.m. Monday to
Saturday adversely affect your business? The
majority of those who responded said that yes
this would adversely affect business.
Accordingly we will let Cork City Council know
that this is not an option.

WHO WILL YOU
NOMINATE?

Nominations are now being accepted for the
0 T
0N

The Award is to identify and acknowledge an
individual business that has contributed to, or
promoted the enhancement of the commer-
cial, cultural or civic life of Cork.

Nomination Forms are available from the CBA
Office or Website; 00 OI0000000I000000:

ENTER YOUR
PROPERTY IN THE
GORK BETTER
BUILDING
AWARDS 2009

The Cork Better Building Awards 2009 offer
an opportunity to applaud the effort that goes
into creating and maintaining the range of
wonderful buildings in Cork City. The Awards
congratulate staff, managers, property own-
ers, developers, architects and designers for
high standards in design, conservation and
creativity and salute the window cleaners,
painters and maintenance staff on their good
practice in the presentation and upkeep of
their buildings.

For further information visit www.cometo-
cork.com and to enter your building click on
this link
http://lifestyle.cometocork.ie/index.php/award
s/better-building-awards/
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- GIVIG / GOMMERGIAL FORUM

A meeting of the Civic / Commercial Forum took
place recently. The CBA items on the agenda
included;

0l Parking in the City, a review of meetings and pro-
posals to Cork City Council Traffic Division

0 The Docklands Development - Convention /
Concert Venue

0l Rates, Service Charges

00 Derelict and Vacant Buildings

00 Noise Pollution Motion - an update

[l Street Cleaning - embargo on staff recruitment
Following the meeting the following motions were
discussed by the Councillor present and it was
agreed that they be on the next Agenda for Council.

0oooom
“Following a recent meeting of the Commercial
Forum it was discussed that clamping signage at

CONGRATULATIONS!!
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The owners and staff of Hayfield Manor, Cork's pre-
mier 5 Star Hotel have been honoured with a place
on the famous Condé Nast Gold List for 2009.

The fifth annual Gold List is a selection of hotels
around the world that have the best rooms, service,
food, location, ambience, design and leisure facili-
ties. 109 hotels were selected in total placing Cork's
Hayfield Manor Hotel on par with the Mandarin
Oriental New York and The Dorchester in London.

The Gold List is nominated by readers of Condé
Nast Traveller, a luxury travel publication specialis-
ing in luxury hotels products and services.

Ettienne Van Verde, General Manager, said, 0100

T W
00

GCBA BUSINESS DIREGTORY

the entrance to Cork City be replaced with more
positive signage indicating the number of parking
places with the city and the positive and friendly
shopping experience that awaits commuters”.

0000

“Following a recent meeting of the Commercial
Forum it was discussed that in a similar fashion to
that of commercial rates that commercial water
rates can be collected on a monthly basis as
required”

O0oioom;m

“Following a recent meeting of the Commercial
Forum it was discussed that a report on the issue
of a byelaw preventing amplified busking in Cork
City be prepared”.

CONGRATULATIONS!!
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Michael White, of Salon 33 on Patrick Street has
earned his place in THE HALL OF LEADERS. This is
the Irish Hairdressers Federation tribute to women
and men who give something “special” to the Irish
Hairdressing Industry. These people are visionaries,
revolutionaries, trend setters that have shaped the
course of Irish Hairdressing history. They have
stimulated the imagination of others, inhabited
dreams and crossed all sorts of barriers.

Are you making the most of the CBA Business Directory?
Visit our website www.corkbusiness.ie and check that we have your correct details listed.




